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Keywords and SEO,  everything you need to know

Keywords and SEO, every-
thing you need to know

Search engines associate your content with the keywords entered by the users. 

It is therefore essential to know the search trends to define an effective content 

strategy. 

In this guide you will learn how to find the right keywords, analyze the competition 

and optimize your content for a specific term. By adopting our tips and tricks, 

you can hope to achieve the famous P1 in the SERPs.
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Meta keywords, focus 
keywords, target keywords, 
focus keyphrase demysti-
fied!

There are a lot of terms used to describe keywords: meta keywords, focus 

keywords, target keywords and even focus keyphrases. We are seeing some 

confusion about these different terms from our users and we thought it would 

be a good idea to run through them here on the SEOPress blog.

Meta Keywords. The best known meta tag 
is the most useless

The Keywords meta tag was used in the 1990’s and early 2000’s to allow 

webmasters to add keywords to their content for search engines to index.

They were visible only in the HTML source code and looked something like this:

<meta name="keywords" content="my super keyword, another 

great keyword, a killer keyword" />

The problem was that it was easy to fool search engines into considering that a 

page was about a certain subject just by adding Keywords to it. Also, in the hope 

of gaining more visibility for their pages, webmasters started adding Keywords 

with no relation to their content just because they were popular search terms. 
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So, in 1999, it was possible to find “Britney Spears” in the Keyword meta tags 

of millions of web pages that had nothing to do with popular music (for younger 

readers, Britney Spears was a very popular entertainer at the time. No really!)

Although useful for search engines, the misuse of this meta tag meant that it’s 

importance in search algorithms was gradually reduced until, in 2009, Google 

finally announced officially that it no longer used the keywords meta tag in web 

ranking. Leading other search engines to make a similar announcements.

https://youtu.be/jK7IPbnmvVU 

Today, 10 years later, the Keywords meta tag is completely obsolete and of no 

purpose.

https://webmasters.googleblog.com/2009/09/google-does-not-use-keywords-meta-tag.html
https://webmasters.googleblog.com/2009/09/google-does-not-use-keywords-meta-tag.html
https://webmasters.googleblog.com/2009/09/google-does-not-use-keywords-meta-tag.html
https://youtu.be/jK7IPbnmvVU
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Focus keywords / target keywords or fo-
cus keyphrases: not metas!

Focus keywords, target keywords and focus keyphrase are synonymous and 

serve the same purpose over different SEO plugins. Entered on a page, post or 

a custom post type, they can be used to analyze your content and give you tips 

on how to optimize it for a specific search.

Focus keywords, target keywords, etc. do not generate a Keywords meta 

tag on your page. They will not be visible to search engines.

Meta Keywords were once used by search engines to rank pages. Focus keywords, 

target keywords and focus keyphrases have never had any direct influence on 

search engine results.

However, by analyzing and then improving your content based on target keywords, 

you can improve your ranking and get more traffic.

Conclusion

Some old web developers still add meta Keywords to their web sites, but then 

they remember that this meta tag has not been used by Google for over 10 years 

and say “Oops, … I did it again!”
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Finding SEO keywords for 
your WordPress site

Finding the right keywords is fundamental to SEO and should be a first step 

when starting a blog. Good keywords will be the pillar on which to build your 

SEO strategy. They will help you structure the navigation of your site, highlight 

the pages and posts you will have to write, calculate search engine advertising 

budgets and find sites that will link to you.

You’ll also be able to check on your keywords over time and see if your site is 

ranking better. By ranking higher for popular keyword searches, you’ll generate 

more traffic to your website. Be warned, though, popularity is not the only criteria 

for a good keyword. You should also consider how relevant your site is for that 

keyword and vice-versa.

A keyword often has more than one word

A popular misconception is that a list of keywords is a list of single words. If you 

are an Indian Restaurant in Seattle, then your keywords are not Indian, Restaurant 

and Seattle, but search terms with multiple words like “indian restaurant seattle”, 

“curry seattle” and “best naan bread in Washington”.

If you are writing a blog with curry recipes, “curry” may be a good keyword, but 

there is a lot more potential if you target multiple word keywords like “chicken 

curry recipe”, “basic Indian curry recipe”, “chicken tikka masala”. This “long-tail” 

of keywords has more potential, traffic-wise, than the main keyword.
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A keyword can be a single word but it’s more likely to be a combination of words 

that make a popular search query in Google. Before starting a site, try and make 

a list of 30 to 100 good keywords. If you are having trouble finding keywords, 

the website may not be a good idea after-all.

Local searches

A note about local-intent searches: if you stand in downtown Seattle and type 

“Indian restaurant” into Google Search, then you will see 3 results from Google 

Maps and organic search results made up of guides to local restaurants and 

nearby restaurants. The result will be different for a person in New York or even 

just in West Seattle. Google guesses that you are searching with local-intent 

and adds a location criteria to your search. Although “Indian restaurant” may be 

a popular search to target, you are better considering the keyword as “Indian 

Restaurant Seattle” when you are thinking of content for your site.

Equally “Indian restaurant near me” is a popular search but you don’t need to add 

“near me” to your website. This should be replaced by your location. Ideally you 

should be using Schema on your site to indicate your physical address.

As you complete your keyword list, search for the term in Google to see what 

the result page looks like. Are results all national, local or a mix of both.

If you are writing a blog and you are targeting a national or an international 

audience, then you don’t have to worry about adding your location to search terms.

Your first key word – You!

Often forgotten at the beginning of the keyword research process: your company 

/ brand name is a keyword you need to target.  When people search for you by 

name you want to be sure you are ranking number one in Google.
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When you are thinking of a new blog name or even a new company name, it’s 

worth searching the name-idea in Google first and make sure there’s not a lot of 

pages listed already. You think that “Curry Guy” is a great name for your blog? 

Check Google first: Dan Toombs is already pretty well established using that 

handle. He will be difficult to beat.

A restaurant called The Curry Leaf in Seattle should add “The Curry Leaf Seattle” 

to the top of its keyword list. When The Curry Leaf becomes nationally acclaimed, 

like The French Laundry, you may not have to include Seattle in the keyword.

The best keyword research tools:

Your brain

The first tool to turn to is your own brain, or rather your imagination. Try and put 

yourself in your client’s shoes and think what they are searching for in Google.

You may want to start classifying your searches to help you organize your 

thoughts. A popular organization is brand, category, products and questions.

Find SEO Keywords
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Find SEO Keywords

You may find thinking about what other people search for really difficult! We 

tend to have our own technical slant on our own profession. If you’re heading 

towards imagining keywords like “hygienic catering facilities for authentic Kerala 

cuisine”, then you may be getting too technical. But maybe that’s what people 

really search for – later we’ll have a look at how you can tell whether a keyword 

is popular or not.

Some words have more than one meaning. A restaurant owner searching for a 

“dedicated server” will be looking for a loyal employee, but Google is more likely 

to interpret that search term as a search for web hosting service providers.

Other people’s brains

Brainstorm with colleagues on what they think people search for. If you have 

the opportunity, ask your actual customers or end-users what they searched 

for in Google to find you. You can do this informally face-to-face, ask them to 

contribute ideas on social networks or organize a survey. You can ask them to 

look back at their search history to see what they typed into Google.

A real customer, all-thumbs, may have typed “idnain retorant seattle” into Google 

and still found you! This misspelled search shouldn’t encourage you to add 

spelling mistakes to your list of keywords or your site. Google normally corrects 

these spelling mistakes before running the search.
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Your search console data

If you have an existing website and you have followed our recommendation to 

submit it to Google Search Console, you will be able to obtain a lot of keyword 

information from the Performances / Search Results Report.

This report lists any searches that your site was ranked for, even if users didn’t 

click on the link to go to your site. This gives you a great insight into what users 

really type and what is popular.

Search Console Queries

If you see some interesting searches here, add them to your list.

Learn how to add your site to Google Search Console with our video guide.
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Google Suggest

As you type searches in Google, Google suggests ways to complete your search. 

Suggestions are based on what is popular in your location. This will give you new 

ideas for keywords and it is also a good way to test whether a keyword is popular.

Google Suggestions

If you start to type in a keyword and Google doesn’t suggest your keyword as a 

complete suggestion with a magnifying glass icon next to it, then it’s probably 

not a popular search. For example, if you start to type “Indian restaurant seattle 

good food hygiene” and Google shows a result like this, the complete term is 

not a good keyword to target – you can remove them from your list.

Google Suggestions
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Google guessed that your next word may have been hygiene but it’s not suggesting 

“indian restaurant seattle good food hygiene” as a complete search.

As well as using Google’s suggestions you should also look at the end of the 

results page and see if Google has suggested some “related searches”. These 

can often give you some useful ideas. Again, choose what is relevant for you. If 

you have a restaurant that does not propose a buffet, then “best Indian buffet 

seattle” is not a good keyword.  But now you know that it’s a popular search, 

why not start a buffet!

Google Related Searches

Google Suggest in SEOPress

SEOPress users can go a lot quicker here by using the Google suggestions feature 

in the “Content analysis” box on pages and posts.

SEOPress Google Suggestions
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Adding one or more keyword here will improve the content analysis of your page 

or post. It won’t add keywords to your page or improve your SEO. See this article 

for more information on what target keywords do and don’t do.

Google People also asked

For some searches, mainly questions, you will see “People also ask” suggestions 

from Google.

People Also Asked – Google

As you explore the questions and answers, more questions will be displayed. 

Explore these and add questions to your list of keywords.

Google Keyword Planner

Google Ads is the service that lets you place ads in Google (among many other 

things). You can enter bids per keywords. Depending on the amount you bid, 

the quality of your ads and the quality of your landing page, you will be placed 

at the top or bottom of search results.

To estimate costs, Google provides a Keyword Planner tool and even if you are 

not going to buy clicks from Google, it’s worth creating an account just to have 

access to this data.

https://www.seopress.org/newsroom/featured-stories/meta-keywords-focus-keywords-target-keywords-focus-keyphrase-demystified/
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For a given keyword, language and location, Google will return a list of keyword 

suggestions with their historic search numbers. If you are a paying Google Ads 

customer, you will get more accurate data. If you don’t pay for Google Ads you 

will only see ranges of search numbers.

Google Keyword Planner

Using the Average monthly searches and more keyword ideas you can complete 

your keyword list and spot the most important keywords to target on your site. 

Somehow, The Curry Leaf will have to organize its site to feature the keywords 

“indian restaurant Seattle” and “indian food Seattle”.

Keyword List
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Keyword List

Other tools

There are a lot of other keyword research tools to use if you need more help.

Neil Patel’s Ubersuggest tool offers a similar service to Google Keyword Planner. 

For a given keyword you will get more keyword ideas and estimated search 

numbers for language-country combinations.

Ubersuggest

https://neilpatel.com/ubersuggest/
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AnswerThePublic is useful for finding lots of long-tail keyword ideas. In the free 

version you can only limit your search by language and not by region. But it may 

give you some useful ideas.

Answer The Republic

Keywords Everywhere is a browser plugin that will add keyword data to Google 

and Bing search results.

https://answerthepublic.com/
https://keywordseverywhere.com/start.html
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Keywords Everywhere

It will also let you analyze any individual page on the web to find frequent phrases 

that page uses.

Keywords Everywhere Dashboard
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In the paid version you also get to see keyword search volumes from Google 

Keyword Planner and Clickstream.

Competitor research

This leads us to a final subject: competitor keyword research. Just because 

there are some good tools to grab competitor’s keywords, does not mean that 

you should base your strategy on them. If their strategy is bad, you’ll be copying 

bad keywords and missing good ones.

As shown above, Keywords Anywhere can give you a list of words contained in 

any web page. A tool like SEMRush can list the keywords a site is ranking for in 

a given country. It is extremely powerful. The free version will only let you see 

the first few keywords, but it may be enough to inspire you – but no copying! 

SEMRush also have a Keyword Magic tool that helps drill down from a seed 

keyword to groups of long-tail searches.

Semrush Organic Search Positions

https://www.semrush.com/
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Conclusion

Hopefully at the end of this article you have a better understanding of what 

SEO keywords are and how to find them. Targeting more keywords and ranking 

better for those keywords is an excellent strategy to get more traffic from search 

engines. In future articles we will look at what you need to add or change in your 

WordPress blog to integrate these keywords.

This article was inspired by some important information given by Rand Fishkin 

in his closing speech at Brighton SEO in 2018. He said he was amazed by the 

standard of Indian restaurants in Brighton and in the UK in general but could just 

not find any decent Indian food in Seattle. He also compiled a list of the best 

Seattle restaurants on the Moz blog and didn’t include a single Indian restaurant. 

It got me thinking that maybe good Indian restaurants in Seattle just haven’t 

done enough SEO.

Sorry Rand, you may have also said some other important things about the future 

of SEO in that speech too!

https://sparktoro.com/blog/on-serp-seo-the-infuriating-reality-of-searchs-future/
https://moz.com/blog/rands-restaurant-bar-guide-to-seattle
https://moz.com/blog/rands-restaurant-bar-guide-to-seattle
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Optimize WordPress posts 
for a keyword

In a previous article we had a look at How to find keywords for your WordPress 

site. In this article we’ll have a look at how to optimize WordPress posts for a 

keyword. In a later article, we’ll look at how to structure your site (posts, categories 

and tags; parent-pages, pages, and menus) based on your keyword research.

Let’s take the example of a post created to target the keyword “Types of indian 

curries.”

You want to make sure that your post is optimized for search engines like Google, 

giving you more chance to appear in search results when users type “Types of 

indian curries”.

Although many criteria are at work in ranking pages in search engines, on-page 

optimization is an important first step.

Optimizing HTML pages

This may seem obvious, but the first rule in optimizing a web page for a particular 

keyword is to include that keyword at least once on the page. It is very rare 

for a page to rank for a term if it doesn’t contain the words used in the search. 

General opinion about optimizing HTML pages is that you should also feature 

your keyword in specific parts of the page:

•	 URL

https://www.seopress.org/support/tutorials/finding-seo-keywords-for-your-blog/
https://www.seopress.org/support/tutorials/finding-seo-keywords-for-your-blog/
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•	 TITLE tag

•	 META description tag

•	 H1 title tag

•	 H2, H3 tags

•	 ALT text of at least one IMG tag on the page

The TITLE tag is probably the most important tag in SEO and it is limited to 

roughly 60 characters in length. It is recommended to place your keywords at 

the beginning of this tag. The limited space in the TITLE tag is one of the reasons 

why it’s a good idea to dedicate a post or page to each keyword you want to 

target, rather than trying to get a single page to rank for a list of keywords.

The content of this tag is not visible on the page of your site, but it is used as 

the text for the tab in the navigator and, more importantly for SEO, the link to 

your page in the search engine results.

Google Search Result Example

Optimizing WordPress posts

A WordPress post is a HTML page too. Let’s go through the creation of a post in 

WordPress, making sure that all the necessary tags and the URL are optimized 

in the HTML page it produces.
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Post title

The title of a post will be used to generate your H1 tag, your URL (via the permalink) 

and, by default, your TITLE tag.

The title doesn’t need to correspond exactly to your keyword, you could have 

“All types of Indian Curries – your ultimate guide” or “My humble guide to types 

of Indian Curries” for example.

Add Post Title – Gutenberg

The permalink will be set once you save the post and it will automatically use 

the words of your title as part of your URL. Until you publish your article, the 

Permalink will also change when you change the title of the post. But once the 

post is published for the first time, you’ll need to edit the Permalink and ensure 

that the old URL is redirected to the new one. It’s not an ideal situation for SEO.

A strong recommendation here is to get it right first time!
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Add Post Title – Block Editor

Post text

As mentioned above you should use your keywords at least once in the text of 

the post. You can highlight the keyword by setting it to bold.

Highlight Keywords – Block Editor
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How many words do you need to write for SEO?

It’s a difficult question to answer. We recommend that a blog post should be 

at least 300 words long. This is to make sure that search engines consider the 

page interesting enough to index. Google answers the question in its Quality 

Raters Guidelines with “The amount of content necessary for the page to be 

satisfying depends on the topic and purpose of the page. A High quality page 

on a broad topic with a lot of available information will have more content than 

a High quality page on a narrower topic.”

If you’re really writing the “Ultimate Guide” on Indian Curries then 300 words is 

probably not enough!

More about quality raters and the Guidelines https://support.google.com/

websearch/answer/9281931?hl=en

How many times do you need to repeat the keyword?

Google insists that it doesn’t have a keyword density limit, For this reason, 

SEOPress doesn’t alert you when a keyword is repeated more than a certain 

number of times per 100 words. Only alerting you when the keyword is not 

detected in the text.

However, it is fair to say that a text that repeats any words or phrases too often 

may be deemed low quality.  What you are trying to avoid is “Keyword Stuffing”, 

using a particular word or phrase too often in a text therefore reducing the overall 

quality of the page.

What’s keyword stuffing?

Keyword stuffing is when you stuff (or are stuffing) a keyword or keywords into 

text about keyword stuffing just to illustrate keyword stuffing. Stuffing keywords, 

just to keyword stuff is bad.

https://support.google.com/websearch/answer/9281931?hl=en
https://support.google.com/websearch/answer/9281931?hl=en
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H2s, H3s, etc.

Depending on your theme, the title of your post will normally become the single 

H1 tag of your page. When optimizing blog posts, it is a good idea to add your 

keywords to H2 and H3 titles too.

Titles in HTML can be defined as H1, H2, H3, H4, H5 and H6 (H for Heading). 

Typically, these are titles of larger to smaller text size, but they actually represent 

a structure of titles, sub-titles, sub-sub-titles, etc. You should use a H2 after a 

H1, a H3 after a H2. SEOPress user Elephant-word.com uses a table of contents 

feature that illustrates how H1, H2 and H3 are used in this post.

Example of Table Of Contents (TOC)

In WordPress you can add a Heading block and choose whether it’s H2, H3, etc.

Making your own titles by increasing the font size of a line of text does not have 

the same effect. H2 and H3 titles are specifically identified as such in HTML code.

https://www.elephant-world.com/elephant-weight/
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Headings in Block Editor

Image ALT text

The ALT text of images is an “alternative text” used instead of images in browsers 

that don’t show images – they will show the text in the space where the image 

should be. A long time ago, users browsed the web with an option to not load 

images to make the navigation experience quicker. Many HTML based emails 

are loaded without the images, but with the alternative text. Visually impaired 

users have browsers that read the content of pages and need the ALT text to 

understand the content of images.

ALT text is also used by Google to understand the content of images. It is therefore 

good SEO practice to use your keywords in at least one image on your page. 

Ideally an image that describes the subject of your article.

You can edit the ALT text within the editor (see block specific option bar to the 

right of the page).
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Image Alt Text – Block Editor

SEO Title and Meta Description

When you’ve written your article, you can check the Title and Meta Description 

in the SEO metabox in the post editor.

SEO metabox – SEOPress

You can set these fields to automatic values, but it may be worth optimizing 

them manually at this stage.
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Make sure that TITLE tags are under 60 characters and contain your keywords. 

It is a good idea to add the name of your site to the end of each TITLE tag, but 

if you have a very long site name, this may be reducing the space for keywords.

You can re-write a Meta Description to include your keywords, but the most 

important thing about this text is to accurately summarize the page’s contents 

and make users want to read more. Meta descriptions are shown in the search 

results after your links. Whereas there is no official limit to the length of the Meta 

Description text, Google only currently shows the first 160 characters.

Avoid repeating the same Meta Description on all your pages!
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Content Analysis with SEOPress

Once you have finished the post and your SEO Title and Meta Description tags, 

you may want to review the content using SEOPress’ Content Analysis feature. 

Enter your target keywords (separate with commas if you have more than one) 

and click “Refresh Analysis”.

•	 Red and orange lights will show you points that need attention.

•	 Green lights are things that you are doing well. Bravo!

Screenshot – Content Analysis, SEOPress
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Conclusion

By choosing a good title for your post, you can optimize a lot of the main elements 

for on-page SEO: URLs, H1 tag, TITLE tag. You will need to use your keywords 

in your title and in your page.

The Content Analysis feature of SEOPress will help you highlight further points 

that can be improved. There are a lot of factors to getting better ranking in 

search engines, but all these optimizations are things that you can do to improve 

your chances to be ranked higher. It would be a shame to leave too many red 

and orange signals, keep optimizing until “Could be improved” becomes “Good”.
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Competitive Keyword Re-
search When You Are Rich, 
an SEO Consultant

Finding keywords is an important first step in defining your SEO strategy. Keyword 

research is made much easier when you have access to dedicated tools and 

unfortunately the best ones cost money. In a 2020 survey ran by Aleyda Solis, 

she detected that most SEO’s have 2 to 4 different paid tools and that 26% of 

professionals paid over $13.000 per year for their collection of tools.

Imagine that you are Rich (Richard), an SEO consultant working at a digital 

marketing agency. As well as overseeing SEO campaigns for the agency’s clients, 

Rich will be regularly asked to audit the sites of new clients and propose SEO 

strategies including finding the most relevant keywords to target in relation to 

the client’s product, target audience and objectives.

When the client’s website is built on WordPress, Rich will systematically ask that 

SEOPress Free, SEOPress PRO and SEOPress Insights are installed. The cost 

of these tools (the SEOPress PRO + Insights bundle is just $118 / year) hardly 

makes a dent in his $1000 / month SEO tool budget.

SEOPress Insights will be set up with a list of target keywords so that the client 

and the agency’s marketing managers can follow the progress of SEO efforts 

by tracking the site’s position in Google keyword-per-keyword. It is an essential 

tool for SEO projects. See how it works below.

https://twitter.com/aleyda/status/1321769668160458758
https://www.seopress.org/wordpress-seo-plugins/free/
https://www.seopress.org/wordpress-seo-plugins/pro/
https://www.seopress.org/wordpress-seo-plugins/insights/
https://www.seopress.org/pricing/
https://www.seopress.org/pricing/
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https://youtu.be/8fqti414qzk

However, before configuring SEOPress Insights with up to 50 keywords, Rich 

must first find the most relevant keywords to target. He will often spend 1 to 2 

whole days doing keyword research for a client. His method to find keywords is 

pretty much the one that we outlined in our article Finding SEO Keywords for Your 

Blog, but thanks to his access to paid tools, Rich can draw a lot of information 

from competitor keyword research.

A new client: Bermudian real estate bro-
ker

Imagine that Rich has a new client, a real estate broker in Bermuda who wants 

to launch a website targeting a US audience. He wants the site to be optimized 

for searches in Google.com.

As with other clients, Rich will ask the broker who his competitors are and if 

they have a website.

https://youtu.be/8fqti414qzk
https://youtu.be/8fqti414qzk
https://www.seopress.org/support/tutorials/finding-seo-keywords-for-your-blog/
https://www.seopress.org/support/tutorials/finding-seo-keywords-for-your-blog/
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The best type of competitor to analyze will be direct competitors who do 

exactly the same thing as his client. The broker may cite propertyskipper.com 

or sothebysrealty.com as competitors, but these sites offer properties in many 

countries not just in Bermuda. Most of their keywords will not be relevant for 

this project.

Explaining the problem to the client, he eventually gets a list of 4 real estate 

websites in Bermuda that he can analyze.

•	 coldwellbankerbermuda.com

•	 regosothebysrealty.com

•	 property-group.com

•	 sinclairrealty.com

A competitor’s best keywords

For competitor keyword research, Rich often uses SEMRush. This is a suite of 

SEO tools that include keyword research, position tracking and link building 

features. Users can set up projects or simply surf the information provided by 

SEMRush on domains, keywords and backlinks.

One of the most basic features in competitor keyword research is simply check 

sites one at a time. For example, Rich can just type in “coldwellbankerbermuda.

com” to the Domain Overview search bar and get an overview of the domain.

https://9147de6a-b264-4f47-abc2-dabbbe4ebcea/propertyskipper.com
https://www.sothebysrealty.com/
https://coldwellbankerbermuda.com/
https://www.regosothebysrealty.com/
https://www.property-group.com/
https://www.sinclairrealty.com/
https://www.semrush.com/
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semrush domain overview

The overview gives some important insights into the website on this domain. 

SEMRush estimates that the site gets 794 visitors per month from search 

engines in the USA for 404 different keywords. Further down, a table gives the 

estimated traffic per country. 62% of estimated traffic comes from the US, 10% 

from Canada, 8% from the UK, etc.

Historic data shows that this site has only recently started getting traffic from 

search engines and both traffic and the number of keywords for which the site 

is visible are increasing rapidly.

Semrush – domain overview with “coldwellbankerbermuda”
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Scrolling down beyond this first screen, there is a short list of keywords, and it 

is possible to click on the View details button to see the full list of 404 keywords 

in the Organic Research report.

This shows a list of all the keywords the site has been visible for in the first 

100 search results. For each keyword, SEMRush show details of the site’s best 

current position compared to a month ago (Pos), the estimated volume of monthly 

searches for that keyword (Volume) and the Cost per click quoted by Google Ads 

(CPC). The percent of estimated traffic (Traffic%) is calculated from the site’s 

position and the search volume. Ordering the list of keywords by Traffic% is a 

good way of identifying, at the top of the list, the site’s most important keywords.

Semrush – organic research with “coldwellbankerbermuda”

In the case of coldwellbankerbermuda.com, we can see “Bermuda real estate”, 

“Bermuda homes for sale”, “Real estate Bermuda”, “Houses for sale in Bermuda”, 

etc.

All 404 results for this domain can be exported to Excel or CSV format. Rich will 

often export data to Excel for further analysis.
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Excel – Keywords

Data for these reports comes from SEMRush’s database of keyword search 

results. They claim to have information for 17 billion keywords and 580 million 

domains. Rich may use other tools to get similar information. Examples of tools 

that provide similar keyword data are SERanking (screen shot below), SpyFu, 

and Ahrefs.

Seranking

https://seranking.com/
https://www.spyfu.com/
https://ahrefs.com/
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Keyword gap

A very useful feature in SEMRush is called the Keyword Gap report. To get this 

report, Rich has to enter the root domain of his client and can then up to 4 

competitor domains from which keywords will be drawn.

The fact that Rich’s client doesn’t yet have a website is not a problem, he can 

make up a domain name (one that doesn’t exist) to get results from this report. 

He enters bermudabrokersite.com as the first domain and then enters the 4 

competitor domains the client gave him and clicks on “Compare”.

Semrush – Keyword Gap

The Keyword Gap report gives an overview of results before going into a list of 

keywords. Important information from the overview are the keywords shown in 

the Top Opportunities table. These are “Bermuda real estate”, “Bermuda homes 

for sale”, “House for sale Bermuda”, “Bermuda Houses” and “Bermuda real estate 

for sale”.

A Venn diagram then shows the Keyword Overlap between the different domains. 

The size of the circle is linked to the number of keywords for which the site is 

found in search engines. The big orange circle shows that regosothebysrealty.
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com was found in searches for 4,171 different keywords (4.1K). There is a total 

of over 4,600 keywords for all the domains analyzed.

Semrush – Keyword Gap Graph

The list of keywords under “All keyword details for” allows users to filter the 

keywords. By default, the filter is “Missing”. This filter shows the keywords for 

which all the competitor domains are ranking for but which the client domain 

isn’t. Each website is featured as a column and the site’s best position in search 

results is displayed for each keyword. 0 means that the site was not found in the 

top 100 search results for that keyword. The site that has the best ranking of all 

those analyzed is highlighted in green. The data per keyword is completed by the 

search volume (Volume), cost-per-click with Google Ads (CPC), competition in 

Google Ads (Com.) and the number of search results for the keyword (Results).

In this report, all the competitors are ranking for 42 different keywords between 

the 1st and 100th position.
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Semrush – Keyword Gap “missing” all details

To remove the filter and see all the keywords for the 4 competitor sites, Rich 

click on Untapped or All keywords.

Semrush – Keyword Gap “untapped” all details

Again, Rich will export this list to Excel where he will work on analyzing the best 

keywords.
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Excel – Keywords

His final list of keywords will help suggest the structure of the website and 

give ideas for blog posts. He will recommend to the client that the site should 

have distinct listing pages for Condos and Houses and that these pages should 

be accessible from the main menu. There is also a good argument to have a 

dedicated page for beachfront properties (preferring the term beachfront to 

waterfront because there is a higher search volume) – a beachfront filter will also 

be an interesting feature for website’s search engine. Although most searches 

are with the Bermuda place name there are some keywords with parish names, 

such as “homes for sale in hamilton bermuda”. There are only nine parishes in 

Bermuda so it would make sense having at least one keyword per parish and 

therefore a page per parish listing homes for sale, but also featuring titles and 

text optimized for the keyword.

Keywords that would be good ideas for blog posts include “Can you buy property 

in Bermuda if you are not Bermudian”, “How to work in Bermuda” “Bermudian 

Real Estate Laws” and “Buying property to rent in Bermuda”.

The full list of keywords will be injected into SEOPress Insights when the site 

is launched. Rich and the client will then be able to track the site’s ranking over 
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time to see if their SEO strategy is working. See How to Track Keyword Rankings 

for more details.

Today Rich is rich enough to spend $1000 per month on SEO tools. Maybe one 

day he will be rich enough to buy a home on Bermuda Island.

https://www.seopress.org/support/tutorials/how-to-track-keyword-rankings/


SEOPress Insights

Rank and backlink tracking in WordPress 
Off-site SEO plugin

Download   >

https://www.seopress.org/wordpress-seo-plugins/insights/
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30 Great Keyword Tips for 
WordPress SEO

Keywords are an essential part of SEO. Adding an SEO plugin like SEOPress to 

WordPress can help you research keywords, optimize pages for keywords and 

even track ranking for keywords in Google. 

To help you understand the different keyword-related jobs that need to be done 

in WordPress, we have compiled this list of 30 great keyword tips. These also 

refer to some tutorials that we have already written on this important subject. 

Keyword Research

1.	 Remember that a keyword is often, more accurately, a key phrase made 

up of more than one word. A keyword should reflect what a user would type into 

Google. This is also called a search query by Google. 

2.	 Imagine what your clients or readers would type into Google. Even better, 

ask them.

3.	 Use the Performance report in Google Search Console to find the queries 

for which your site is already visible. Sort by clicks to see the queries that 

generated the most clicks to your site. Sort by impressions to see the queries 

that generated the most visibility and that could therefore generate the most 

traffic. 

https://search.google.com/search-console
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4.	 Don’t forget to research and target your own names. Target your personal 

name if that is relevant, or company name, brand name, product name. 

5.	 Use Google’s autosuggest feature to explore popular search queries. Type 

one word into Google, then a space and see what Google suggests as the next 

word. Type the letter “a” and see what words starting with the letter “a” Google 

suggests. Continue with the letter “b” and so on. 

6.	 Use the Google Suggest feature in SEOPress PRO to get keyword suggestions 

from within WordPress.

7.	 In query data, see if you can spot a trend of users searching by city or 

another type of locality (district, county, country, etc.). If this type of search is 

popular, it may be relevant for you to add your locality even if that specific locality 

is not listed in query data. 

8.	 You do not need to target or optimize your site for keywords containing 

“near me.” The text “near me” is normally ignored by Google and used instead 

to change the intention of the search to a local search. Rather than optimizing 

for “near me” you need to choose keywords containing your city name.  

9.	 Use the Google Keyword Planner in Google Ads or specialist tools such as 

Ubersuggest, AnswerThePublic, Keywords Everywhere, to obtain keyword ideas 

and search volumes. 

10.	 Use software and data providers such as SEMRush, SE Ranking, SpyFu 

or Ahrefs to find your competitors' best keywords. See our case study on this 

method: Competitive Keyword Research When You Are Rich, an SEO Consultant.    

11.	 From keyword research try and make a shortlist of 10 to 30 keywords that 

you will follow over time to analyze your overall SEO performance. 

https://www.seopress.org/wordpress-seo-plugins/pro/
https://ads.google.com/
https://neilpatel.com/ubersuggest/
https://keywordseverywhere.com/start.html
https://www.semrush.com/
https://seranking.com/
https://www.spyfu.com/
https://ahrefs.com/
https://www.seopress.org/newsroom/case-studies/competitive-keyword-research-rich-seo-consultant/
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Keyword Research in WordPress using SEOPress

Keyword Optimization

12.	 The Meta Keywords tag is not used by search engines. Ignore it. 

13.	 Identify the best page on your site for each keyword, create new pages 

if necessary. Make a list of keywords and next to each keyword, indicate the 

target URL. 

14.	 For each page or post in WordPress, add the relevant keyword to the Target 

keywords field of the Content analysis metabox, then click Refresh analysis to 

see if your page is optimized or needs improving. 

15.	 For blog posts, make sure that your keyword is in the title. The first title 

given to a blog post in WordPress will often be used automatically to create the 

H1 tag, TITLE tag and permalink. These are important for search engines. 
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16.	 Write a unique Meta description for each page and make sure to include 

the target keyword.   

17.	 For WooCommerce sites, use a relevant keyword in product names. The 

keyword will therefore be used automatically in links and titles to optimize the 

product page. 

18.	 Use the targeted keyword in permalinks. Replace spaces by dashes. Write 

all letters in lower case and avoid accents or other special characters. 

19.	 Use a post’s targeted keyword in its title and again in several headings 

(H2, H3, etc.) throughout the article. 

20.	 Use the targeted keyword at least once in the text of the post and make 

sure that the post has enough content to make it interesting to search engines. 

Often this means providing at least 300 words of text. For long articles, you can 

repeat the keyword several times, but you must be careful not to repeat the 

same keyword too often. 

21.	 When you use the same keyword on several pages of your site, link to 

the target page at least once from every page. Create the link by selecting the 

keyword when it appears in a text paragraph.  

22.	 Add Alt text to every image used in the post and use the keyword in at 

least one Alt text. The best images for Alt text optimization are original images 

that are not already used elsewhere on the web. 

23.	 Read Optimize WordPress posts for a keyword for a tutorial on keyword 

optimization. 

https://www.seopress.org/support/tutorials/optimize-wordpress-posts-for-a-keyword/
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Adding Target keyword in WordPress using SEOPress

Keyword Tracking

24.	 If you don’t have access to rank tracking software, manually track your 

website’s position by searching for keywords in Google in a private navigation 

window. Search keyword, by keyword and note positions each week in an Excel 

file. 

25.	 Use SEOPress Insights to track keyword positions in Google for up to 50 

keywords per site and see results directly in the WordPress Admin. 

26.	 Don’t use the Average position metric in Google Search Console as a KPI 

for your overall SEO results. The score is not based on a fixed set of keywords. 

27.	 It is difficult to see what Google search results look like in another country. 

We recommend using Bright Local’s Local Search Results Checker or specialized 

rank tracking software like SEOPress Insights.

https://www.brightlocal.com/local-search-results-checker/
https://www.seopress.org/wordpress-seo-plugins/insights/
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28.	 Add keywords to track as you write posts by using SEOPress Insights. 

When you have SEOPress Insights installed, you can add a Target keyword to 

your list of keywords to track via a simple button.

29.	 Use keyword tracking results to help prioritize the keywords you need to 

optimize first. Order by rank and choose the keywords that are ranking between 

the third and 20th position in Google and have a high search volume. 

30.	 Read our tutorial How to Track Keyword Rankings

Keyword tracking in WordPress using SEOPress Insights

https://www.seopress.org/support/tutorials/how-to-track-keyword-rankings/
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